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Milestones
bv Debra I.evv

T’S SATURDAY, MARCH 17,

2001, and a beautiful, blue-skied,

85-degree day in a windowless
room at a hotel in Miami Beach, Fla.
It’s also the end of a long week at one
of the industry’s larger trade shows.
After such a hectic intense week,
most people would either want to
head home or to the beach.

Yet for a small group of dedicated
and determined auto glass industry
leaders, both the sun and home were
still at least a day away. That’s
because these 30 or so of the mem-
bers of the Auto Glass Replacement
Safety = Standards = Committee
(AGRSS) were toiling through lan-
guage, determined to put the finish-
ing touches on a document that has
been in the works for nearly three
years. (See the related news story on
page 12.)

And what a document it is. For the
first time the AGR industry will have
a standard for the type of work it
does. Until now, everyone had their
own definition of a safe installation.
Now there will be one standard.

The standard is a culmination of a
lot of effort, dedication and
resources from a variety of compa-
nies that donated their time and
effort to make it a reality. In addition,
a number of companies have donat-
ed funding to get and keep the proj-
ect going. It has been brought to
fruition under the leadership of its
able chairs: first, former Indepen-
dent Glass Association president
Carl Jolliff of Jolliff Glass, who had
the idea and today, Cindy Minon of
JC’s Glass in Phoenix, Ariz.

Organizations that have provided

funding include:

e Allied Glass Enterprises;

* Auto Glass Specialists;

* Carlite;

* Diamond-Triumph Auto Glass;

e Independent Glass Association;

* JC'S Glass;

* Key Communications Inc;

* Performance Achievement

Group;

* Pro-Tech Auto Glass;

» Serf Associates;

* S&H Auto Glass;

» Sika Corporation;

* Sommer & Maca Industries.

I personally think this is one of the
most important initiatives the
industry has undertaken in the past
20 years, and I applaud all those
involved. You'll be hearing much
more about AGRSS and how you can
benefit from it and become involved
with it in the future.

It is a true milestone for the AGR
industry.

And speaking of milestones, I
can’t help but mention one of our
own this month. This issue repre-
sents the largest AGRR magazine
ever published. In just one short
year, we have reached 76 pages—a
feat our sister publication, USGlass,
took nearly five years to accomplish.
To the best of my knowledge, it is the
largest auto glass-related magazine
ever published.

We have tried very hard to create a
magazine that treats the industry
professionally and provides informa-
tion and insight that readers can't get
elsewhere. It’s been a great ride so
far. Thanks for being part of it.

-Deb
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